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Two keywords...

 Food
 Innovation



FOOD...

Food is any substance, usually comprised primarily
of carbohydrates, fats and/or proteins, that can be
consumed by animals (including humans) for
nutrition or pleasure. Almost all foods are of plant or
animal origin. Many cultures have arecognisable
cuisine, a specific set of cooking traditions,
preferences, and practices.



Innovation ..

The classic definitions of innovation include:

the process of making changes to something established by introducing
something new

the act of introducing something new: something newly introduced (The
American Heritage Dictionary).

the introduction of something new. (Merriam-Webster Online)

a new idea, method or device. (Merriam-Webster Online)

the successful exploitation of new ideas (Dept of Trade and Industry,
UK).

change that creates a new dimension of performance Peter Drucker
(Hesselbein, 2002)



If we combine these words

New food

New products
New technology
New markets
New



.. or to say it in another way.....

New customers are asking for
new products
based on new competence

What is the driving force for this development — how
can we act to meet the consumers’ demands ?






And back to the definition of food.....

that can be
consumed by humans for
nutrition or pleasure.



The questions are:




In the last decade the average weight among men
have increased by 5 kg and among women nearly 6 kg.
Those figures are for people between 40 — 50 years
living in western Europe.

Who are our customers ?
What are their needs ?

Every day more than 30.000 children die as a
result of starvation
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Lars Sponheim, Minister of Agriculture and Food (2001 2005)
Ullensvang i Hardanger 21. april 2005

In our part of the world there should be no concern about the access to
enough food - enough carbohydrates, fat or proteins. Our
physiological needs and our safety needs are covered and we are on
the top of Maslov’s Hierarchy of Needs

Our needs are related to adventures — talking about food - adventures
related to sensation through taste, vision, odour, texture and we have
money to pay for it.

In 1960 an average Norwegian family used 38% of their total income to
buy food — in the year 2000 the cost is about 11% of total income.
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